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bright women fail "WOMEN IN MANAGEMENT" ENCOUNTER
MALE BUSINESS WORLD

Why

DAYTON, Ohio, August 28, 1975 --- "Women in Management" is a new course
being offered this fall (Wednesday~ 7-10 p.m.) at the University of Dayton.
Intended for both graduate and undergraduate students, the course is designed
to examine the problems women encounter when entering the predominantly male
business world.
Drs. Charles Scheidler (business management) and Marsha Jacobson (psychology)
who will teach alternate weeks of the course, are gearing the class to the problems
of women who are working and desire to further their careers or to begin new ones.
Areas of discussion will include why bright women fail, the problems of
the two-career family, sex stereotyping, images of women in media, the role of
emotion, and self-worth and assertive training. Men and women taking the course
will learn how to cope with the problems that arise as they work together as
co-workers, superiors, and subordinates in order to promote a favorable and
cooperative business atmosphere.
Prerequisites for the course are: for M.B.A. students, a B.A. or a B.S.;
for undergraduates, an introductory college course in business or psychology; or
permission from the instructors. Graduate students will have a heavier work
load than undergraduates taking the course.
A recent survey of job offers, although generally discouraging, indicated
that there is a growing demand for women with master's degrees, particularly in
the area of business administration. A survey by the College Placement Council
found job offers to this year's bachelor's degree graduates down 24 percent, a
~op of 13 percent for women and 26 percent for men. At the master's level,
powever, the number of offers to women rose 11 percent over a year ago.
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